
BROTHERS WHO CARE



M A R C H  2 0 2 2 ,  I S S U E  6

2 - Updates: 

Black Men of Excellence Walk

Youth Investment Competition

Mental Health Hour Updates

3: Consciously engaging in visual

communication

Creating an inspiration folder of

outfits

4 - Spotlight Profile

      Shawn Cuffie

5 - Spotlight Profile Continued...

N E W S ,  U P D A T E S ,  A N D
O P P O R T U N I T I E S

Fashion is a restless, changing force. It is easy to see clothes like fast

food takeaway: consume and move on. There is even a phrase that

accompanies that simile; people refer to it as ‘fast fashion.’

However, wearing clothes is about so much more than how fast can

you change your look, or how much more you can or need to buy each

season. The psychology of dressing well evaluates how we feel on the

inside about the clothes we are wearing. Clothing begins to become

about who we are and how we want to portray ourselves to the world. 

Looking good is strategy, not vanity!

“The most important thing you have is your image. As a creator, you have to find

your voice, communicate it and then have ownership of that.”

Ozwald Boateng

 

There is a psychology that is involved in how you look and feel. The

psychology of dressing well is a process. How we dress is an indication of how

we feel about ourselves. In a broader context, it is a way in which others

evaluate us. 

 

The value we give ourselves is demonstrated in how we present ourselves to the

world. In evaluating whether our clothing reflects our personality, we can then

ask ourselves: does clothing reflect the personality I am becoming? In the job

that I want to do and the life that I want to lead? How could what I wear and

how I present myself better reflect the person I am becoming?

Examining the psychology of look

good, feel good!

@CanBwC @brotherswhocare.can @brotherswhocare @CanBwC

Brothers Who Care is ever evolving,

and we want you to evolve with us.

https://brotherswhocare.com/

https://www.instagram.com/canbwc/
https://www.facebook.com/brotherswhocare.can
https://www.linkedin.com/in/brotherswhocare-can/
https://twitter.com/CanBwC
https://brotherswhocare.com/
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Once a month, Brothers Who Care
host Mental Health Hour talk, a
series that ignites and normalizes
the discussion around Mental
Health in the black community. 

What this does is provide our
brothers with an opportunity to
rally together around the causes
that are most important to them.
Our efforts amplify the voices and
the impact of the leaders in our
community through the use of
mentoring, coaching, and
sponsorships. 
 
February was a great month for
us. Our social media accounts
reached 11.6K, and we had
attendees from the US, Europe,
Africa, and the Caribbean. 

We are finding more effective
ways to interact and engage with
Brothers all over the world, and
you can help us by sharing our
work with other brothers near
and far.

May 1st “Black Men of Excellence Walk”

Our yearly Black Men of Excellence Walk is coming up, and this year we

want to ring in the spring with bright colours, larger than life

accessories, and streamlined suits, tailored to show up and show out. We

are doing something different to honour Mother’s this year; stay tuned for

that exciting update.

Youth Investment Competition

The “I See Me” Youth Competition is an excellent opportunity for students

to learn about money and apply it to real world situations in the stock

market. If you are interested in signing your child up, there is still time. It

runs from March 7th, 2022 through to June 3rd, 2022, and it as easy as

clicking the link below.

Youth Investment Competition Sign-up Form

https://brotherswhocare.com/i-see-me-project/#youth-investment-

competition

Mental Health Hour



https://brotherswhocare.com/i-see-me-project/#youth-investment-competition
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We all need an

inspiration folder and

here are five great ways

to design your own

folder.

Collect pictures/images that you love; these

will help you find inspiration and motivate

you when choosing an outfit to wear

 

Save pictures of men in suits and keep an

eye out for bold statement jewellery

(watches, cuffs, scarves, pocket pieces) then

your brain will probably pick up on this

accent pieces even if you haven’t

consciously done so. When it comes to

buying accessories you may choose bolder

pieces than you would have previously done

 

If you go through your current wardrobe

there may be some items that are missing.

For example, you may be missing a “boss”

work outfit, the outfit that you would wear

for an interview, or lunch with the Board of

Directors, or the important client meeting. 

 

Be intentional with the outfits that you

choose to wear. Decide which outfit is going

to step up and become that “best outfit” even

on a temporary basis

 

Mix it up a bit. Keeping an inspiration

folder of outfits that you like will show

what great alternatives you are willing to

wear. 

 

Clothes are a powerful non-verbal language,

and an inspiration folder assists you in

communicating that language. Finding your

inspiration focuses you on what you are

conveying, or what you want to convey,

without saying a word. Your inspiration

folder helps you form the message you want

to convey before you get to your wardrobe

and think, “What am I going to wear for

this important, make or break meeting?”

Consciously engaging in visual

communication

Everything we do, visually, is communication. How we cut our

hair. What jewelry we wear, what clothes we wear. Consciously

engaging in that communication is and can be a positive

process. 

 

It is important to actively engage with what you are wearing,

what accessories you choose to wear, what you wear for work,

and what you wear on the weekend. We feel good about

ourselves after a haircut; we feel positive and capable when we

are dressed well. Dressing well becomes a win-win situation.

Creating an inspiration folder of
outfits
You may think that an outfit inspiration folder is not for you, that it is
only for creative types, men who are really into “fashion” or men with a
lot of time on their hands. 
 
Not true!
 
Physiognomy used to be considered a science in Renaissance times. It is
that ability to do your job well, do well at interviews and be appointed to a
new job, partly based on how you look and what you wear. 



A n  a c c l a i m e d  p r o d u c e r ,  c h o r e o g r a p h e r

a n d  e n t e r t a i n m e n t  v i s i o n a r y ,  S h a w n

C u f f i e  h a s  s t a g e d  h u n d r e d s  o f  s u c c e s s f u l

e v e n t s  a c r o s s  N o r t h  A m e r i c a  f o r  t h e  l a s t

2 6  y e a r s .  A s  S e n i o r  D i r e c t o r  o f

O p e r a t i o n s  a t  A r t X p e r i e n t i a l  P r o j e c t s ,

a n d  w i t h  h i s  s t r o n g  p a r t n e r s h i p  w i t h

D L M  G r o u p  o f  C o m p a n i e s ,  h e  h a s

s u c c e s s f u l l y  p r o d u c e d  e x c l u s i v e ,  l a r g e -

s c a l e  c o r p o r a t e  a n d  c h a r i t a b l e  e v e n t s  f o r

n o t a b l e  o r g a n i z a t i o n s  i n c l u d i n g :

•  P e p s i

•  T D  B a n k

•  R o g e r s  C o m m u n i c a t i o n s  I n c .

•  P r i c e  W a t e r h o u s e  C o o p e r s

•  A i r  C a n a d a

•  T h e  M a n d e l a  L e g a c y

•  T h e  R o y a l  O n t a r i o  M u s e u m

•  T h e  A r t  G a l l e r y  o f  O n t a r i o

•  U n i v e r s a l  M u s i c

•  T h e  T o r o n t o  D e s i g n  E x c h a n g e

 

W i t h  m o r e  t h a n  t w o  d e c a d e s  o f

c h o r e o g r a p h y  e x p e r i e n c e ,  h e  h a s  c u r a t e d

s o m e  o f  C a n a d a ’ s  m o s t  s p e c t a c u l a r

f e s t i v a l s  a n d  c o n c e r t s ,  t h e  m o s t  p o p u l a r

o n e s  b e i n g :

 

•  T h e  B l a c k  D i a m o n d  B a l l

•  T h e  T o r o n t o  R a p t o r s

•  T h e  M i s s  C a n a d a  W o r l d  P a g e a n t

•  T h e  F e s t i v a l  o f  S o u t h  A s i a

•  T h e  I r i e  M u s i c  F e s t i v a l

•  P r i d e  F e s t i v a l s

•  K i s s  9 2 . 5  L i v e  C o n c e r t s

 

I n  2 0 1 5 ,  h e  c o n c e p t u a l i z e d  T h e  B l a c k

D i a m o n d  B a l l  -  t h e  s i g n a t u r e  e v e n t  o f

B l a c k  H i s t o r y  M o n t h  i n  T o r o n t o .  T h i s

a n n u a l  s o l d - o u t  e v e n t  s h o w c a s e s

C a n a d i a n  t a l e n t ,  B l a c k - o w n e d  b u s i n e s s e s

a n d  U . S  h e a d l i n e r s .  T h e  l i k e s  o f  B r a n d y ,

M y a ,  K e r r i  H i l s o n ,  A n d r a  D a y ,  T a n k ,

h a v e  a l l  g r a c e d  t h e  s t a g e  a t  o n e  o f  h i s

e v e n t s .  T h e  B a l l  i s  a l s o  a  f u n d r a i s e r  f o r

y o u t h  p r o g r a m s  a n d  h a s  s u p p o r t e d  t h e

J a m a a l  M a g l o i r e  F o u n d a t i o n  a n d  t h e

P i n b a l l  C l e m o n s  F o u n d a t i o n .  B o t h

O n t a r i o  M P P  J i l l  A n d r e w  a n d  T o r o n t o

M a y o r  J o h n  T o r y  h a v e  o f f i c i a l l y

r e c o g n i z e d  h i m  f o r  h i s  e f f o r t s  a n d

c o n t r i b u t i o n s  i n  d i s p l a y i n g  t h e  c r e a t i v i t y

o f  C a n a d a ' s  d i v e r s e  c o m m u n i t i e s .

Spotlight Profile
Shawn Cuffie













 

B o r n  i n  T r i n i d a d  a n d  T o b a g o ,  S h a w n

m o v e d  t o  C a n a d a  w h e n  h e  w a s  f i v e

y e a r s  o l d  w i t h  h i s  e n t i r e  f a m i l y .  T h e y

d i d n ’ t  h a v e  v e r y  m u c h ,  a n d  i t  i s  o n e

t h i n g  t h a t  h e  a l w a y s  r e m e m b e r s .  “ I  s a w

a l l  t h i s  f a b u l o u s  s t u f f  o n  T V ,  a n d  a t  a

v e r y  e a r l y  a g e ,  I  t h i n k  I  w a s  e i g h t  y e a r s

o l d ,  I  k n e w  t h a t  I  n e e d e d  t o  b e

s u c c e s s f u l . ”

 

A t  t h e  a g e  o f  1 6 ,  S h a w n  b e c a m e

i n t e r e s t e d  i n  d a n c e ,  a n d  l a n d e d  a  s p o t

o n  E l e c t r i c  C i r c u s .

 

“ I  s t a r t e d  mock ing  d anc e r s  un t i l  I  wa s

good  enough .  I  kn ew  Mon ika  Deo l  was

s cou t i ng  f o r  t h e  show ,  s o  I  w en t .  I  wa s

danc ing  up  a  s t o rm ,  and  I  no t i c e d  t h em

no t i c i ng  me .  O f  c ou r s e ,  I  g o t  on  t h e

show . ”

T h e  n e x t  c h a p t e r  o f  S h a w n ’ s  l i f e  w a s

d o i n g  s o m e t h i n g  t h a t  h e  h a d  n o t

i n t e n d e d  o n  d o i n g .

 

“ I  g o t  a  c a l l  f r om  a  mode l l i n g  s choo l  and

a t  f i r s t  I  wa s  l i k e  h e l l  no !  We l l ,  I  e nd ed

up  go ing  t o  mode l l i n g  s choo l .  The

in s t r u c t o r s  no t i c e d  t ha t  I  was  good  a t

c oo rd ina t i ng  t h ing s ,  s o  t h e y  s a i d  I

shou l d  t e a ch .  The  D i r e c t o r  o f  t h e

company  o f f e r e d  me  $ 18 . 00  an  hou r  t o

s t a r t ,  s o  o f  c ou r s e  I  s a i d  y e s !

 

I  wa s  on l y  1 9  a t  t h e  t ime ,  and  I  s a i d  t o

mys e l f ,  y ou  su ck  now ,  bu t  y ou  a r e  go ing

t o  b e  t h e  b e s t .  I  e nd ed  up  f i l l i n g  up  a

t r ophy  c a s e  t e a ch ing  ch i l d r en  d anc e ,  and

mode l l i n g .  I  am  cu r r en t l y  t h e

cho r eog r aphe r  f o r  M i s s  Canada

Compe t i t i on ,  and  a t  on e  po in t ,  I  wa s

mak ing  mor e  money  t han  t h e  D i r e c t o r . ”



“

O n e  o f  S h a w n ’ s  g o a l s  i s  t o  a l w a y s  l o o k

l i k e  a  r o c k  s t a r  b e c a u s e  h e  w a n t s  p e o p l e

t o  l o o k  l i k e  r o c k  s t a r s .  T h i s  i s  s o m e t h i n g

t h a t  r e m a i n e d  i m p o r t a n t  t o  h i m

t h r o u g h o u t  h i s  c a r e e r ,  a n d  i t  i s  t h e  o n e

t h i n g  t h a t  s e t s  h i m  a p a r t  f r o m  e v e r y o n e

e l s e  i n  h i s  i n d u s t r y .

 

O n e  o f  h i s  b i g g e s t  b r e a k s  w a s  w o r k i n g  a t

T D  B a n k s .  H e  s t a r t e d  t o  d o  a  l o t  o f  t h e i r

f e s t i v a l s ,  a n d  h e  d i d  t h i s  f o r  1 3  y e a r s .  I t

w a s  t h i s  o p p o r t u n i t y  t h a t  p r o p e l l e d  h i m

t o  s t a r d o m .

 

“The  B l a ck  D i amond  Ba l l  was  bo rn

b e c aus e  TD  Bank  was  l ook ing  f o r  a

cu l t u r a l  e v en t .  They  g av e  me  t h e  f und ing

and  I  pu t  i t  t o g e th e r ,  and  go t  r a v e

r e v i ews .  Th i s  was  my  f i r s t  ma j o r  e v en t ,

and  I  l o v ed  t h e  f a c t  t h a t  p eop l e  embra c ed

i t  and  suppo r t e d  me .  S e v en  y e a r s  l a t e r… ”

 

A l w a y s  f i n d i n g  w a y s  t o  s e p a r a t e  h i m s e l f

f r o m  t h e  c r o w d ,  S h a w n  o f f i c i a l l y ,  a n d

s u c c e s s f u l l y  p u l l e d  o f f  t h e  f a s h i o n  e v e n t

o f  t h e  y e a r .  

 

" I  am  happy  t o  b e  p a r t  o f  t h e  Vangua rd ,

wh i ch  i s  a  f an t a s t i c ,  on e  o f  a  k ind

f a sh i on  e v en t .  I  h av e  b e en  go ing  t o

f a sh i on  e v en t s  f o r  a  wh i l e ,  and  I  know

tha t  we  don ’ t  h av e  enough  o f  t h em  in

Canada .  We  a r e  no t  i n c l u s i v e  enough .  We

ne ed  t o  i n c l ud e  i n f l u en c e r s ,  t h e  g en e r a l

pub l i c ,  and  r e a l l y  b l ow  up  t h e  g r e a t

f a sh i on  i n  Canada . ”

 

T h e  s o l d  o u t  V a n g u a r d  o c c u r r e d  o n

M o n d a y ,  M a r c h  2 8 t h ,  2 0 2 2 ,  a n d  i t  w a s

n o t  a  d i s a p p o i n t m e n t .

 

“ I  h av e  t r a i n ed  t housands  o f  mode l s  who

a r e  we l l  known  in t e rna t i ona l l y .  I  n e ed ed

t o  l o ok  f o r  t h e  ho l e  t h a t  was  m i s s ing  and

I  f ound  i t .  I  wan t e d  p eop l e  t o  go  w i l d  and

j u s t  b e  t h emse l v e s  f o r  on e  n i gh t .  We

usua l l y  don ’ t  g o  a l l  ou t .  I  wan t e d  c r a z y

makeup ,  c r a z y  wa rd rob e .  I  wan t  p eop l e  t o

t a l k  a bou t  t h i s .  J u s t  t h e  f a c t  t h a t  I  t h r ew

i t  on  a  Monday  n i gh t  ha s  a l r e ady  s pu r r e d

d i a l o gu e .  I  d on ’ t  d o  t h ing s  t o  f a i l .  P eop l e

showed  up ,  and  t u rn ed  up !
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What  I  h av e

l e a rn ed  i s  t h a t

d r e s s ing  we l l

i n s t i l l s

c on f i d en c e .

R ega rd l e s s  o f  how

you  f e e l ,  when

you  d r e s s ,  and

d r e s s  we l l ,  t h en

you  a r e  r e ady  t o

t ak e  on  t h e

wor l d . ”










